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	Short URL
	




Content Optimization Reference Guide 

Title
A) Keep titles to 7 - 10 Words or 70 - 100 Character Count (Note: 70 is the magic number of characters that Google recognizes in a page title when displaying it in the search results.)
B) Put the keyword near the beginning of the title.  
C) Branding - you can include branding at the end or after the title that would more than likely appear only in the Page title and not the article title. For example: “ title XYZ | EBWAY Creative”

Keywords
A) Choose 2-3 keyword phrases but the main phrase should be in the title and abstract and mentioned in the first paragraph.
B) A backlink should be created from a keyword within the content, which points to a Web page on your primary Web site i.e. a page, which has already been optimized for a specific keyword and elaborates upon the same. The anchor text should match or be a variant of the keyword. 

Abstract
A) Should be one or two sentences with a recommended 140 character count (and maximum of 200).  It should contain the main keyword phrase or variant and a catchy actionable reason why someone should read the blog or explains exactly what will be found in the blog post.
B) This content may be reused as the Meta Description for the blog post.  (A 140 character count is recommended as this is all Google will look and will use as the description of the blog post in the search results in some cases).

Reference URLs
A) Please allow the writer to gain an understanding of the topic/market.  Please provide a news articles, other blogs, wiki entries or even competitor information on the subject.

Content Length
A) The blog should be at least 3-4 paragraphs or approximately 300 words.  With the density of the main keyword phrase or keyword being no more that 5-6% of the total blog post (recommended).
B) There is no maximum length but for simplicity and putting out content that can be read and consumed in a timely manner, then try to keep blog post sizes to no more that 450 words. 

Content Tags
A) Content tags can be the same as the main keyword phrase or typically it is the root keyword.  For example - “SEO Software” - the anchor text in this case may have been “SEO software for agencies”. 

Social Media Posts
A) Twitter tweets are ideally less than 120 characters so that it can include a short URL and #hashtags and can be Retweeted with comments.
B) Facebook, Google+ and LinkedIn can be an audience driven variant of your abstract, so long as the abstract is not being pulled into the platform (which it is most of the time).  If this is the case, you should include a more human and compelling reason to the read the post.  It should contain the keyword, if possible, and as long as it reads well. #Hashtags may be used in Google+, Facebook & Twitter.
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A) The image name and alt text should contain the keyword phrase where possible. 
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